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Welcome to the January edition of our newsletter. As we usher in a new year, 
the National Consumer Commission celebrates two major achievements. First, 
we attained a clean audit for the 2021/22 financial year, demonstrating 
good governance and accountability in the organisation. Second, the NCC 

successfully published the CTFL guidelines, which is a major victory for the Clothing, Textile, 
Footwear and Leather industry. These achievements speak to our evolution and effectiveness as 
an organisation.

In 2023, we remain vigilant about protecting consumers from unscrupulous business practices. 
In keeping with this mandate, this newsletter features two articles about how digitisation 
is both reshaping and bringing more risk to the consumer experience. The first article “With 
consumers embracing the 4th Industrial Revolution online shopping is on the rise”, captures 
this shift while the second article “The need for consumers to be more vigilant as they shop 
online” guides consumers is avoiding exploitation. This edition of the newsletter also emphasises 
the importance of reading and understanding a contract before you sign, something that is 
particularly challenging in the age of cell phone contracts.

Furthermore, one of our key responsibilities as the Commission is to encourage advocacy for 
consumer rights through the establishment of Consumer Protection Groups (CPGs). Guidelines 
on registering and accreditation for a CPG are provided in the newsletter.

Finally, this edition addresses the thorny issue of compliance among Importers and Freight 
Forwarding Agents, particularly in the Clothing, Textile, Footwear and Leather industry. The 
recently published Labelling Guidelines for Clothing, Textiles, Footwear and Leather will support 
compliance. However, the Commission also advises that consumers buy local, not only to ensure 
quality, but to assist in job creation and growing our economy.

We hope you enjoy our January edition. The digital version of this newsletter can be found on 
our website at www.thencc.org.za.
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WORD FROM THE
COMMISSIONER

NCC NEWS JANUARY 20234

The Commission was established to enforce the 
provisions of the Consumer Protection Act (CPA). 
One thing we can all agree on is that Covid-19 

has changed everything from the way consumers 
transact, to the way suppliers conduct their business. 
The pandemic has turned the world upside down. We 
are still feeling the effects and as a result, people are 
looking for new ways to make ordinary things possible. 
The internet has shown us that we can communicate 
with each other from different locations. Consumers 
found themselves transacting with suppliers mostly 
online. 

The Commission saw a rise in product recalls ranging 
from motor vehicles to foodstuffs, medical devices, 
and so on. While this spike might indicate that 
suppliers are doing thorough checks, it might also 
be an inconvinience as these recalls occur when a 
product is accessible to, or already purchased by, 
consumers. I want to remind consumers that when a 
product recall is announced, they need to discontinue 
using the said product as the product is unsafe and 
hazardous. Suppliers must also remember that they 
have an obligation under the CPA to provide goods 
that are safe, free of defects, and of good quality. 
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Our efforts to enforce the provisions of the CPA saw an 
increase in the number of enforcement actions taken against 
non-compliant suppliers in the Republic. Our interventions 
resulted in redress to consumers to of approximately R5 
million with administrative finds to the value of R350 000. 
The motor industry, especially second-hand vehicle suppliers, 
remain non-compliant. We receive many complaints about 
this group and will strengthen our efforts to enforce the act. 

Compliance with provisions of Section 24(5) and Regulation 
6 of the CPA by importers of Clothing, Textiles, Footwear, and 
Leather (CTFL) is still of great concern. As such, during the last 
financial year working with SARS Customs and SAPS Border 
Police Officials, we intercepted goods customs declared to 
the value of R21 181 000. We acknowledge that importers 
play a vital role in the economy of the country, and the 
Commission has an obligation to support transformation and 
the country’s economy. Having said that, we cannot allow 
goods that do not comply with the provisions of the CPA as 
these goods deprive the consumer of their right to disclosure 
and information. The CPA provides for proper labelling of 
CTFL goods imported into the country. The Commission will 
continue with its efforts to enforce the law in this regard. Our 
engagements with importers of CTFL goods indicated the 
need for the Commission to ensure compliance.  The recent 
engagement held in Cape Town saw the launch of guidelines 
meant to curb non-compliance by importers. These new 
guidelines are available on our website. 

To fulfill our mandate optimally, I am excited to share that 
the Commission will be piloting the Opt-Out Registry in the 
beginning of 2023. The registry will enable any consumer in 
South Africa to register a pre-emptive block of unwanted and 
intrusive marketing. This is one section of the Act that is going 
to strengthen consumers’ right to restrict unwanted direct 
marketing. As we gear ourselves up for this exciting project, 
we will be walking the journey with you to ensure that your 
right to restrict unwanted direct marketing is protected. 

In the next three years, the NCC will be working even harder 
to promote accessible consumer protection. The team is 
visiting different regions of the country to educate the most 
vulnerable consumers about their rights and how to protect 
themselves against unscrupulous suppliers. Our focus is to 
ensure that consumers gain access to redress in their disputes 
with suppliers. We will also prioritise the promotion of a fair 
marketplace by ensuring that we shorten our investigations 
where possible and file matters at the National Consumer 
Tribunal. 

Our work was challenged numerous times at the National 
Consumer Tribunal (NCT) and other Courts of Law in the 
Republic. Our potential to enforce the CPA was questioned 
by many. The Commission remained resolute. To better 
ensure the realisation of the purposes of the CPA, we will take 
reasonable and practical measures to promote the Act and to 
protect and advance the interests of all consumers. 

“ I want to remind consumers that 
when a product recall is announced, 

they discontinue using the said 
product as the product is unsafe 

and hazardous. Suppliers must also 
remember that they have an obligation 

under the CPA to provide goods that 
are safe, free of defects, and of good 

quality.”

“ The team is visiting different regions 
of the country to educate the most 
vulnerable consumers about their 

rights and how to protect themselves 
against unscrupulous suppliers.”

We still see South Africans losing their hard-earned cash 
to pyramid schemes and other related unlawful activities. 
When consumers alert us of these schemes, in most cases the 
schemes were already in the process of collapsing. Again, 
once funds get deposited into a bank account, the owners 
of the bank account disperse the funds immediately,  making 
it difficult to follow the money trail. Consumers are reminded 
that participating in these unlawful schemes is tantamount to 
committing a crime. These schemes come in different shapes 
and sizes with one modus operandi, and that is to scam 
consumers. Know the red flags and avoid being scammed. 
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In government, the role players are the South African Revenue 
Services (SARS) customs and excise services; South African 
Police Services (SAPS) border control; Department of Trade, 
Industry and Competition (the dtic); National Consumer 
Commission (NCC); and the Provincial Office of Consumer 
Protection. The South African Bureau of Standards (SABS) 
develops the standards, and the National Regulator for 
Compulsory Specifications (NRCS) administers compulsory 
specifications for certain CTFL products.  

Each of the role players has a unique role to play be it as a 
state entity for enforcing compliance with legislation to traders 
who must comply with legislation as enforced by the state. 

Therefore, there exists a potential for confusion or 
misunderstanding either within government or in the value 
chain. This misunderstanding can lead to incongruence in law 
enforcement as well as the undermining of the law by industry. 

The CPA provides for the improvement of access to, and the 
quality of information that is necessary so that consumers can 
make informed choices according to their individual wishes 
and needs and to protect consumers from hazards to their 
wellbeing and safety. Section 24 provides for trade 
descriptions for the production, import and sale of CTFL goods 
as listed in the Harmonised Customs Tariff. 

The NCC has developed guidelines in terms of section 96 of 
the CPA that aim to clarify the legislative requirement and the 
related regulations for the importation of CTFL. 

In this regard, in September 2022 the NCC hosted a 
colloquium to provide clarity on the role played by the NCC 
in the implementation of the Retail, Clothing Textiles and 
Footwear and Leather Value Chain Master Plan; the roles of 
the various role players in the supply value chain; as well as 
the role played by the various state entities in compliance and 
enforcement. 

Once again, issues around ‘country of origin’ labelling for certain categories of imported goods 
has come to the fore. From importation to retail, there are various roleplayers involved in 
the trade of CFTL. There are those who trade in raw materials only, there are manufacturers, 

importers, those who distribute and those who retail fully produced goods and clothes. 

NCC NEWS JANUARY 20236

CLOTHING, TEXTILES, 
FOOTWEAR AND LEATHER 
GOODS (CTFL) GUIDELINES
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At this stage, there is no legal requirement that Shoes and 
Leather Goods need to conform to the South African national 
standards for fibre content and care labelling in accordance 
with the provisions of Government Notice No. 2410 of 2000, 
published in the Gazette of 30 June 2000 (Compliance with 
the Country of Origin is a requirement).
 
Despite views to the contrary, unfinished products are also 
required to comply fully with South African national standards 
for fibre content and care labelling in accordance with the 
provisions of Government Notice No. 2410 of 2000, 
published in the Gazette of 30 June 2000. It is simply not true 
that care labelling is not required in respect of unfinished 
products. The only allowance for unfinished products is that it 
is sufficient if the trade description is contained in the 
commercial documents that accompany the goods, such as 
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Producers and Importers must also apply trade descriptions to the 
following categories as listed in Annexure “D” of the CPA Regulations, 
namely:

• Textiles as listed in Chapters 50, 51, 52, 53, 54, 55, 56, 57, 58, 59, 60 and 63 of the 
Harmonised Customs Tariff.

• Clothing as listed in Chapter 61, 62 and 65 of the Harmonised Customs Tariff.
• Shoes and Leather Goods as listed in Chapter 42, 43 and 64 of the Harmonised 

Customs Tariff.

the invoice, receipt, brochure, or pamphlet, relating to the 
specific textile.

Given the nature of the textile industry and the value chain, 
compliance with the CPA does not end at the point of 
importation, however, local manufacturers, distributors as 
well as retailers also need to comply with the provisions.

For Importers who intend to import clothing, textiles, shoes 
and leather goods into the Republic, it is recommended that 
they follow the guidelines at the time of importation in 
determining whether the said goods are required to comply 
with the CPA and its Regulations, as well as the applicable 
South African Bureau of Standards’ SANS standards, to 
ensure that the goods are compliant at the time of arriving at 
South African ports of entry.

The trade description needs to be attached to the goods in a conspicuous and legible manner stating 
clearly:
• The country in which they were manufactured, produced, or adapted (Country of Origin).
• Care labelling.
• Fibre content.
• If the goods have been reconditioned, adapted, rebuilt, or remade, a trade description stating clearly that the goods have 

been reconditioned, adapted, rebuilt, or remade; and 
• The trade description must be in plain and understandable language (not in a foreign language). 
• The above labels must not be misleading.
• The trade description must be clearly legible, and the labelling material shall be capable of lasting  throughout the useful life 

of the labelled product.
• The trade description shall be permanently affixed to the goods, in such a way that they can be easily located and read by 

the consumer and that no part of the symbols are hidden.
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The emerging technological changes and trading method 
patterns have brought about noticeable benefits, 
opportunities, and challenges to the market for South 

African consumers. We can all agree that online shopping 
has become the easiest and most preferred method of 
purchasing goods and services in South Africa, especially 
after the Covid-19 pandemic and lately, the increasing prices 
of fuel. The Covid-19 pandemic brought about a massive 
shift as far as online shopping is concerned. Retailers took 
their offerings online, making it easier for consumers across 
the country to access goods and services from the comfort 
of their homes. While this mode of transacting has brought 
a lot of stores closer to us, we can also agree that it has also 
created an opportunity for unscrupulous suppliers and con 
artists to scam unsuspecting consumers.
 
The number of online purchases made electronically has 
increased significantly in South Africa as consumers have 
adapted and identified various advantages that come with 
online transactions.  A study conducted by MasterCard 
(2020), revealed that 68% of South African consumers are 
shopping online since the onset of the Covid-19 pandemic. 
GlobeNewswire also estimates that in 2020 alone, there 
were about 18 million online shoppers in South Africa.
 
While there is no denying the fact that online shopping provides 
convenience with no restriction of time and space, this method 
of transacting also possesses hidden risks in comparison 
with the traditional way of shopping in brick-and-mortar 
stores.  Compared to traditional or face-to-face transactions, 
digital consumers are not afforded an opportunity to inspect 

products prior to making a purchase. Online consumers rely 
solely on the product information provided by the supplier, 
which can sometimes be incomplete or deceptive. This 
exposes online consumers to misrepresentation and puffing 
by online suppliers.
 
Consumers need to be more vigilant when transacting online 
so that they can avoid loosing their money. Consumers need 
also to understand their consumer rights as enshrined in the 
Consumer Protection Act, No 68, 2008 (CPA). We know how 
easy it is to sell or offer to sell goods and services online. Any 
person anywhere in the country or the world with access to a 
computer and the internet can create a website, upload a few 
images and call that an online store. This exposes Consumers 
to bogus suppliers and scam artists. What online suppliers 
forget to do is to familiarise themselves with the provisions 
of the law and uphold and comply with the applicable laws.



NCC NEWS JANUARY 2023 9

There are two pieces of legislation that protect consumers 
from unscrupulous online suppliers: The Electronic 
Communications and Transaction Act (ECTA) and the 
Consumer Protection Act (CPA). For an online supplier 
to be compliant with the ECTA, that particular supplier is 
required to make the following information known and 
available on their website:

• Its full name and legal status;
• Physical address and telephone number;
• Web and email address;
• Full price of goods or services, including transport 

costs, taxes, and any other fees or costs;
• The manner of payment; and
• Return, exchange, and refund policy of the supplier.

On the other hand, the CPA states that every consumer 
has a right to receive goods that are safe and of good 
quality. The Act affords consumers the opportunity to 
inspect the goods and satisfy themselves that the goods 
are of the expected type and quality before accepting 
delivery. Under the CPA, consumers have the right to 
return goods for a repair, full refund, or replacement 
if they are not happy with the goods purchased. 
Complaints received by the National Consumer 
Commission over time reveal that consumers transacting 
online continue to receive goods that are defective, 
not the type or quality they purchased, some suppliers 
do not deliver on time, other suppliers do not deliver 
at all, some suppliers do not have a return and refund 
policy, and for those who have,  their policy is aimed at 
frustrating consumers.

Before shopping online, do ask yourself the 
following questions:

• Can I trust the website?
• Do they have the contact details, physical address and 

other important information as required by the law?
• Is this legit?
• What are their cancellation terms and conditions?
• What is their return and refund process?
• What do other shoppers have to say about this supplier?

Once you have satisfied yourself with the question information 
available on the website, you may cautiously proceed with 
your transaction. Remember that criminals prey on your 
vulnerabilities, they do their research and track your shopping 
patterns and pounce when there is an opportunity. 

Suppliers who offer goods and services online are reminded 
to adhere to the ECTA and CPA, as these pieces of legislation 
are designed to protect consumers. 

It is vitally important for both suppliers and consumers to 
understand both the CPA and the ECTA. 
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Cellular phone contracts are synonymous with being 
fixed term in nature. This entails that the agreement 
between the consumer and the service provider lasts 

for a legally binding period. In most cases, cellular phone 
contracts are for a fixed-term period of twenty-four months. 

Fixed-term contracts are governed by section 14 of the 
Consumer Protection Act (CPA) No 68 of 2008, which deals 
with the maximum permissible term for fixed term agreements, 
expiry, renewal, and cancellation of fixed-term agreements. 
This section, read with regulation 5, states that the maximum 
period for a fixed-term consumer agreement is 24 months, 
unless specifically agreed otherwise and the supplier can 
show a financial benefit to the consumer. This provision (sec 
14) does not apply to fixed term contracts between juristic 
persons. 

In addition, the section stipulates the process customers should 
follow to cancel cellular contracts any time before the end of 
the contract period. Consumers can cancel their contracts by 
giving the service provider 20 business days’ notice in writing 
or other recorded manner and form. A customer does not 
need to provide any explanation for cancellation thereof.

Furthermore, a service provider needs to notify a consumer in 
writing no less than 40 business days before the impending 
expiry date. The service provider will also need to notify the 
consumer of any material changes that apply in relation to 
a renewal. Moreover, a service provider needs to inform 
the consumer that the contract will automatically continue 
on a month-to-month basis unless requested otherwise by a 
customer.

If a consumer cancels before the expiry of the fixed term, a 
service provider can impose a reasonable cancellation fee 
onto the consumer upon cancellation of the contract.  When it 
comes to determining what a reasonable amount is, the CPA 
sets out specific criteria:

• The amount which you are still liable for up to the date 
when cancelling the agreement;

• The value of the transaction up to the cancellation date;
• The cost of the goods which will remain in your possession, 

e.g., cell phone handset; 
• The value of the products that you return to the supplier;
• The duration of the agreement as initially agreed;
• Losses suffered or benefits you enjoyed as a result of 

entering into the contract;
• The length of notice of cancellation you provide; 

and
• The general practice of the relevant industry. 

For example, a cellular consumer will be 
liable to pay all amounts owed up to 
the cancellation date. This amount 
includes airtime, SMS and data 
bundles you already used.

It is thus important for consumers to 
understand the law to effectively exercise 
their rights in relation to fixed term cellular 
contracts. Aggrieved customers need to lodge a 
complaint with the relevant service provider and 
if not resolved can approach the NCC.    

CELLULAR 
PHONE 
CONTRACTS:
WHAT CONSUMERS 
NEED TO KNOW

The number of mobile subscriptions per 100 inhabitants in South Africa grew from 18.5 in 
2000 to 161.8 in 2020. This is an exponential increase in the number of subscribers, which 
necessitates an increased consumer understanding of the law and associated recourse 
governing cellular phone contracts.
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Guidelines for Accreditation 
of Consumer Protection 
Groups (CPG’s)

As part of its mandate the National Consumer Commission 
has developed guidelines for the process of accreditation 
for Consumer Protection Groups (CPGs). CPGs are 
organisations for non-profit that are formed by either 
individuals or groups of people to advocate for consumer 
rights within communities. 

The rationale for encouraging communities to form 
consumer protection groups is for them to be able to 
protect the interests of consumers in any matter or before 
any forum if the interests of consumers are not adequately 
represented or are at stake. As organisations that are 
easily accessible to consumers the CPA make provision 
for CPGs to assist consumers in their quest to get redress 
from suppliers. This relates to the matters that may arise 
between a consumer and any supplier of goods or 
services where the rights of consumers as enshrined in the 
Consumer Protection Act are not observed. 

Where there is no resolution to matters between a supplier 
and a consumer, the CPA empowers the consumer 
protection group to direct a complaint to the NCC in 
respect of any matters relating to violation of consumer 
rights as contained in the Act.  

The prospective consumer protection groups are 
encouraged to use these guidelines as a basis for their 
accreditation application. These guidelines provide 
practical guidance to prospective consumer protection 
groups on matters that need to be covered when 
applying for accreditation. There are many benefits for 
gaining accreditation as a consumer protection group, 
but such benefits come with obligations. On receiving 
accreditation, the NCC has a responsibility to implement 
a monitoring system to ensure the effectiveness and 
efficiency of the CPG in that it complies with the purposes 
and policies of the CPA when conducting its business. 

What is pertinent that needs to be included in the application is 
the following: 

• The registered name of the association/ legal entity and its 
registration number, if available; where the applicant is legally 
bound to be registered for VAT, provide the latest copy of its 
tax clearance certificate issued by SARS. 

• If it is an ordinary person his/her identity number, residential 
and postal address.

• The scope of the application: describe whether it will promote 
the interests of all consumers or a specific category of 
consumers, and the geographical location of the specific 
category of consumers must be clearly defined. 

• Its capacity, skills, resources, and experience where necessary.
• Its business and financial plans for the proposed accreditation. 
• State whether it subscribes to anti-corruption and anti-fraud 

values and principles.
• Demonstrate that it is financially viable and detail the financial 

model it will use to carry out its functions as an accredited 
consumer protection group.

• Provide the policies and procedures, together with a schedule 
of activities on how to implement its plans. 

• If the applicant is not an entity, but an individual person, they 
must demonstrate that such individual will not prejudice either 
him/ herself, the consumers and or the NCC.

• An intended collaboration with similar stakeholders in 
advancing proposed plans that will provide a service to 
historically disadvantaged, low-income consumers in rural or 
urban areas. 

• Its composition, including its governance structure, if 
applicable.

• Its infrastructure and support mechanism that 
will assist in fulfilling its intended function.

• Any other information that will assist the NCC 
in determining whether the applicant will comply 
with the provisions of the CPA read with regulation 
38 of the CPA. 

As part of its mandate the National Consumer Commission has developed 
guidelines for the process of accreditation for Consumer Protection Groups 
(CPGs). CPGs are organisations for non-profit that are formed by either 
individuals or groups of people to advocate for consumer rights within 
communities.

Parties intending to form a Consumer Protection Group must visit the NCC Website at: 
www.thencc.gov.za to get the application and guidelines (under the Policy tab).

Completed application forms for accreditation must be directed to: i.mbeje@thencc.org.za
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Introduction

Research is a core function of the National Consumer Commission (NCC). In accordance with 
section 96 the NCC is responsible for research and public information in order to increase 
knowledge of the nature and dynamics of the consumer market, and to promote public 
awareness of consumer protection matters. Further, in terms of section 96, the NCC advises 
the Minister on matters relating to consumer protection. In this regard, the NCC commissioned 
the Human Sciences Research Council (HSRC) to undertake a survey on “Attitudes Towards 
Consumer Rights and Protection”. 

The purpose of the survey was to:

• Determine knowledge and awareness amongst South African consumers related to the (NCC) and the CPA  under 
the theme awareness of consumer rights and protection;

• To evaluate public levels of knowledge of the NCC, to probe confidence in the NCC, and to determine   
perceptions of its effectiveness as well as procedural and distributive fairness; and

• To gain a national overview of attitudes and perceptions towards the NCC.

ATTITUDES TOWARDS 
CONSUMER RIGHTS 
AND PROTECTION

NCC NEWS JANUARY 202312
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2. Demand for the National Consumer Commission and 
its services:   

3.1 The findings show that the COVID-19 pandemic had a minimal impact on the knowledge of 
consumer protection issues.

3.2 Contact with the NCC showed no change, whereas demand fell by 8%.

3.3 There was a slight increase in those choosing the NCC website and social media.     

Conclusion

The survey highlighted the need to strengthen consumer education and awareness regarding 
the CPA and services provided by the NCC. In addition, demographic discrepancies in terms 
of consumer knowledge necessitate targeted interventions to foster an equilibrium related to 
consumer protection services.   

Two fifths of South Africans (40%) have 
never heard of a customer care desk, 
half (52%) have never heard of the 
NCC and 48% have never heard of the 
CPA.

The highest awareness levels were found 
among 25 -49-year-olds, yet only a 
fraction of those who are in the labour 
market and full-time employment. 

White and Indian/Asian adults 
were much more aware of the 
customer care desk, NCC and CPA 
compared to black African and 
coloured adults.

A strong educational orientation was 
found, with consumers with tertiary 
education being much more aware of 
these entities than the rest.

In relation to provinces, Limpopo 
province had the lowest awareness 
levels (9%) and KwaZulu-Natal was 
the second lowest (20%). In general, 
low levels of awareness were also 
found in Mpumalanga, North West, 
Eastern Cape and to a lesser extent, 
the Northern Cape.

63% of respondents stated that the 
NCC and its services were important, 
29% stated that they are very important 
and 34% somewhat important. 

In relation to population groups, Whites 
(77%) and Indians (76%) were more 
inclined to express the importance of the 
NCC.

With respect to gender, the difference 
was marginal with 67% of males 
and 60% of females expressing the 
importance of the NCC. 

In terms of educational level, the difference 
was significant with consumers holding a 
post-matric qualification expressing the 
importance of the NCC at 76% compared 
to those with junior primary level at 49%.

The provincial picture illustrated a 
marked difference in relation to the 
importance of the NCC with a high of 
78% in Mpumalanga and a low of 52% 
in the North West.

1. Knowledge and awareness of consumer rights and 
protection:

Key Findings

The key findings flowing from the survey were:  
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3. The Covid- 19 pandemic and its impact on the knowledge of consumer protection issues 
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ENVIRONMENTALLY 
SUSTAINABLE TRENDS 
AMONGST FAST-MOVING 
CONSUMER GOODS (FMCG) 
AND OTHER BUSINESSES 

SCP has taken root amongst customers who are becoming 
more conscious of sustainability when choosing products. 
Generation Z are an important consumer category facilitated 
by social media, that is investing more in companies with 
strong brand narratives around climate change prevention 
and sustainability. Recent research from the Stern Centre 
for Sustainable Business found that products marketed as 
sustainable grew 5.6 times faster than those that were not.

In response to this trend, the Fast-Moving Consumer Goods 
Sector (FMCG) which is responsible for over a third of 
greenhouse gas emissions is embracing more sustainable 
practices and investments. There are five sustainability trends 
that the FMCG sector focused on in 2020.

The first trend centred around sustainable packaging which 
entails a reduction in the usage of plastics. An example in this 
regard is when Tesco announced that they will be the first UK 
retailer to remove plastic wrapped multi packs predicting that 
this will eliminate 350 tonnes of plastic from the environment.     

The second trend was sustainable sourcing which involves 
products that are being produced with ingredients and 
materials from more eco-friendly sources. Certified 
sustainable palm oil in food and cosmetics, UK agriculture 
with the Red Tractor logo and the eradication of animal testing 
are examples of industry best practice. 

The third trend focused on environmental protection. 
Consumers are also looking beyond the products being 
offered by the retailers and at the ways in which the 
organisation conducts itself to proactively contribute to the 

climate emergency. In this regard, Tesco partnered with WWF 
to be an active player in improving the global food system.

The fourth trend illustrated the move towards plant-based 
alternatives. Estimates indicate that vegetarians (including 
vegans) could comprise a quarter of British people in 
2025, and flexitarians just under half of all UK consumers. 
In response, brands are reacting to this evolving consumer 
demand by introducing alternative plant-based products. 

The fifth trend was the adoption of energy efficiency. 
Organisations have invested in sustainable manufacturing 
and distributing processes. There has been a movement 
towards sourcing renewable energy. Companies such as 
Budweiser are using renewable energy providers, that build 
the renewable source necessary to power their manufacturing.

In South Africa, the Consumer Protection Act No 68 of 
2008 makes provision for the recovery and safe disposal 
of designated products. This requires businesses to provide 
consumers with mechanisms to adopt sustainable practices 
which could be a waste collection system such as a bin for 
recycling or the safe disposal of products.

Furthermore, the CPA ensures that the labelling of products 
from retailers should not mislead consumers. This ensures 
that businesses do not make any misleading environmentally 
friendly claims regarding their products. Thus businesses are 
required to include information such as whether it is an eco-
friendly product so that consumers are aware and can make 
an informed choice when purchasing a product.

In South Arica there are examples of companies that 
manufacture eco-friendly products like ecopack. Ecopack 
manufactures products that include single-use biodegradable 
and compostable packaging for food and beverages, as 
well as cartons and other packaging consumables. These are 
the type of SCP South African businesses should embrace 
to realise a better and more sustainable country for future 
generations.

Sustainable Consumption Practices (SCP) is the use 
of products and services in a way that minimises 
the impact on the environment. The main 

objective of SCP is to encourage social and economic 
development aligned to the capacity of ecosystems 
coupled with the delinking of economic growth from 
environmental destruction for the benefit of future 
generations. The SCP concept has found expression in 
the Sustainable Development Goals (Goal 12) which 
includes, inter alia, efficiency in use and management 
of natural and consumer information and education 
for sustainable development and lifestyles.   
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NUDGING CONSUMERS 
AND BUSINESSES’ 

TOWARDS GREENER 
CHOICES 

The food we eat and the water we drink are both essential for our survival. 
We often take these things for granted. We frequently neglect the impact of 
climate change on these most precious assets in our everyday decisions, and 
economic assessments often undervalue or ignore this threat. To protect these 
natural resources, we must adapt our behaviour and start valuing them. 

In response to climate change, consumers can make smarter 
choices about the food they buy and how they prepare it. In 
addition, they may choose restaurants that promote sustainable 
consumption rather than those that do not. They may, for 
example, choose a restaurant that uses biodegradable food 
packaging rather than one that uses plastic packaging. The 
same applies to how consumers dispose of food waste as a way to 
mitigate climate change.

Educating each other on the effects of our behaviour on climate change 
and the environment can empower us to contribute to a sustainable future. Food 
labelling, for example, reveals the ingredients and nutritional value of the food, 
so that we can determine how healthy it is and make choices on that basis. We 
can also determine the environmental benefits of a given product by evaluating 
its climate label. 

It is therefore important to introduce trustworthy, understandable, and globally 
comparable disclosure requirements for both the economy and the financial 
sector. The National Consumer Commission (NCC) is charged with “promoting a 
fair, accessible and sustainable marketplace for consumer products and services,” 
as well as  setting consumer norms and standards on a national level. This motivates 
the Commission to encourage consumers to make greener choices in support of its 
mandate.  In the same way, businesses can play a crucial role in supplying the 
market with greener products and services.

By increasing transparency, we can value our natural resources and make 
sustainable choices in our daily lives. By doing this, our money will be better 
allocated so that we reduce Carbon Dioxide (CO2) emissions and have a 
positive impact on the environment. It’s time to do this before it’s too late!!!

Our ability to make informed food choices is increased by nutritional labels.  
Let’s make the most of them for sustainable consumption.
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Physical Address
South African Bureau of Standards Campus
1 Dr. Lategan Road
Groenkloef, Pretoria

@TheNCC_RSA

National Consumer Commission

Physical Address
The National Consumer Commission
P.O Box 36628
Menlo Park, 0102

Call centre: 012 428 7000
Switchboard: 012 428 7726
Email: complaints@thencc.org.za


