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EDITORIAL

The NCC marched in sync with 
the rest of the world by also 
commemorating the 2018 World 
Consumer Right Day on March 
15th. A “2nd Hand Motor Vehicle 
Sales” themed campaign was rolled 
out to raise awareness to both 
consumers and suppliers about the 
problems in the 2nd hand motor 
vehicle sales industry. Enforcement 
and education activities were 
conducted at the dealerships. 
Consumer awareness activities 
were also conducted to ensure that 
consumers are vigilant when buying 
2nd hand motor vehicles and that 
dealers also become aware of the 
prescripts of the law when supplying 
these vehicles.  

The NCC launched another school 
consumer club. With this initiative, 
learners are educated about their 
consumer rights and guided on a 
path to become consumer rights 
champions. 

Product recalls are one of the 
components in the mechanism of 
enforcing consumer protection. 
Product recalls are instituted when 
there are products in the market 
that are unsafe to use and may 
cause harm to consumers. We also 
share an update on the Listeriosis 
outbreak.  
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And, as we enter into the new 
fi nancial year, we envisage a more 
lively and progressive conversations 
with consumers, the industry and all 
stakeholders. We hope to continue 
seeing more and more hands on 
deck for the sake of consumer 
protection. 

Given the 
role that the NCC 
plays to protect 
consumers as per 
the Consumer 
Protection Act
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WORD FROM THE 
COMMISSIONER 

As the fi nancial year 2017/18 
came to a close, the Commission 
took theopportunity to look back 
on the year that was and some of 
the focus areas during the year. As 
the country grappled with the listeria 
outbreak, the NCC saw itself play a 
key role in ensuring the removal of the 
identifi ed contaminated products from the 
shelf. The NCC issued notices to Tiger Brands 
and Rainbow Chicken Limited Foods to recall 
foodstuff  as reported by the National Institute of 
Communicable Diseases. The recall strategies 
and communication plans of these fi rms were 
assessed to ensure successful product recall.

The productrecall was undertaken in line with 
the Consumer Protection Act aimed at ensuring 
the removal of unsafe products from the market. 
The recall monitoring activities in this regard are 
ongoing and are bearing fruit. The number of 
reported cases per week has decreased since the 
implicated products were recalled on 04 March 
2018 with a total of 64 cases reported since 5 
March 2018 (average 6.4 cases/week), whereas 
249 cases were reported for the 10-week period 
prior to the recall (average 24.9 cases/week). 

The Timeshare Inquiry kept the Commission busy 
during the 2nd quarter where public hearings 
were undertaken throughout the country coupled 
with campaigns to raise consumer awareness. A 
report with recommendations from the appointed 
panel of experts is currently in draft. What has 
been of interest is the improved responsiveness 
from the industry sector in terms of responding 
and resolving consumer complaints which was 
not the case before the Inquiry was instituted. 

As the Inquiry was going on, the Commission was 
fi ghting an uphill battle wherein Univision Services 

Association, one of major players within the 
Timeshare Industry brought an application before 
the Gauteng North High Court to compel National 
Consumer Tribunal to award costs against the 
Commission as a result of the Commission having 
withdrawn the case the Commission had referred 
to the Tribunal before the hearing resumed. 

The NCC appealed this judgement at the Supreme 
Court of Appeal with the fundamental belief that 
it cannot be right that, an institution acting in 
the interest of the public should be made to pay 
such costs as it would be rendered toothless and 
burdened with the fear and never delivering on its 
mandate if a cost order were to be made against 
the Commission.The judgement by the SCA is a 
landmark decision as it sets the tone for Industry 
that the Commission is a public institution and 
whatever it does is for public good and therefore 
cannot be held to ransom by fear of cost.

The Commission recommits itself to strive to 
advance the cause to see that the market is safe 
and fair business principles are adopted for the 
welfare of consumers. 
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MEDIA STATEMENT

GOVERNMENT UPDATE ON LISTERIA 
OUTBREAK: JOINT MEDIA STATEMENT

Pretoria: The Government, led by the 
Departments of Health (DoH), (DAFF), 
Trade and Industry (the dti) and the 
National Consumer Commission 
(NCC) and the National Regulator for 
Compulsory Specifi cations (NRCS) 
has been working tirelessly to control 
and end the listeria outbreak. This 
statement serve to provide an update 
to the nation regarding progress and 
achievements towards controlling and 
ending the Listeria outbreak, as well 
as strengthening systems to prevent 
future outbreaks.

1. Since identifi cation of the source of 
the outbreak and recall of implicated 
products, the number of cases of 
listeria has declined drastically as 
evident in the latest situation report 
(www.nicd.ac.za).

2. The recall and destruction of 
implicated food products both within 
South Africa and internationally (those 
that were exported) have been closely 
monitored by the National Consumer 
Commission (NCC), the Department 
of Environmental Aff airs and district 
environmental health practitioners 
(EHPs) in various municipalities. 
Certifi cates of destruction have 
been received from national and 
international agencies.

3. Factories that have produced 
implicated products ceased 
production on 5 March 2018 and 
have been inspected by a team of 
national, provincial, district offi  cials 
and World Health Organisation 
(WHO) food safety experts. All these 

factories have commenced with an 
extensive revision of their production 
processes and safety procedures. 
Implementation of their plans will be 
monitored by district offi  cials with the 
support of the same inspection team 
to ensure adherence to national and 
international norms and standards 
regarding food safety.

4. DAFF continues to liaise with 
international trading partners to 
provide reassurance that the risk 
of Listeria is confi ned to recalled 
products, and that all implicated 
products are recalled and destroyed. 
Further, DAFF has rescinded export 
certifi cation of foodstuff s implicated in 
the outbreak.
 

5. Imported meat and all imported 
products of animal origin continue to 
be monitored and inspected as per 
existing procedures by DAFF offi  cials 
for the presence of recognised 
pathogens including Listeria 
monocytogenes. However, additional 
testing by Port Health offi  cials (under 
DoH), which was implemented as 
part of investigations to determine the 
source of the outbreak, has ceased. 
Locally, provincial Departments 
of Agriculture are also conducting 
inspections at abattoirs.

6. Environmental Health Services at 
District level are being strengthened 
through provision of intensive training 
in assessment of food safety at 
production facilities and appropriate 
specimen collection procedures 
for food and environmental swabs. 
Training commenced in Gauteng 
Province on 10 May 2018.

7. National and international meetings 
have been held as follows:

A national meeting of provincial 
communicable disease co-
ordinators, health promoters, 
environmental health practitioners 
and veterinary public health offi  cials 
was held on 23-24 April 2018 to 
share updates and fi nalise strategic 
responses to the listeria outbreak.

A WHO-sponsored meeting of 16 
international trade partners was 
held on 19-21 April 2018 to support 
development of contingency plans 
for listeriosis.

•

•
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8. Risk profi ling of food processing 
premises is underway and preparations 
have been made for a programme of 
inspections and laboratory testing 
of high risk processing facilities of 
food that may be at risk for Listeria 
contamination.

9. National Health Laboratory 
Service (NHLS) food testing capacity 
has been strengthened through 
employment of additional human 
resources, equipment and updated 
standard operating procedures. 
Specimen collection procedures have 
been refi ned.

10. A review of food safety legislation 
is being conducted. A consultative 
meeting regarding compulsory 

specifi cations for processed meat is 
being convened during the week of 
14 May 2018.

11. Communicators in all departments 
are working with Government 
Communication and Information 
System (GCIS). Concerted eff orts 
are being made to keep the public 
informed with accurate health 
information regarding transmission of 
listeriosis and its prevention through 
multiple communication and media 
channels as well as community 
engagement activities intended to 
reach the vulnerable groups. Further, 
the Minister of Health, Dr Aaron 
Motsoaledi will address Ministers of 
the African

Regions World Health Assembly 
about the South Africa’s situation 
report on 19 May 2018.

All the above activities are 
being implemented according 
to an emergency response plan 
(summary available at www.nicd.
ac.za) and co-ordinated through 
the activities of a multisectoral 
incident management team 
supported by the WHO and 
funded through the Department of 
Health, the WHO and the National 
Institute for Communicable 
Diseases.

For enquiries and more information, please contact:

Mr Foster Mohale
National Department of Health
Tel: 0724323792
Email: Foster.mohale@health.gov.za

 

Mr Sidwell Medupe
Trade and Industry (the dti)
Tel: 079 492 1774
Email: MSMedupe@thedti.gov.za

Mr Steve Galane
Department of Agriculture Forestry & Fisheries
Tel: 083 635 7346
Email:SteveGAL@daff .gov.za

  

Mr Albi Modise
Department of Environmental Aff airs
Tel: 083 490 2871
Email: AModise@environment.gov.za

Issued by Government Communication and Information System
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Faced by 
unsafe 
products in 
the market

When a consumer buys a product, 
the expectations is that it will 
be safe and of good quality. It is 
also expected that the suppliers 
would ensure that the consumers’ 
expectations are met and constantly 
ensure quality control. Supplier 
are also required to ensure that 
goods made available for sale are 
always reasonably suitable for 
the purposes for which they are 
generally intended, they are of good 
quality, in good working order and 
free from any defects. At times, 
however, defects are detected when 
goods have been released into the 
market. 

Should unsafe products be identifi ed 
in the market, the NCC has a 
responsibility to ensure that they are 
removed from the shelves and from 
the hands of consumers. Therefore, 
suppliers as the custodians of these 
products, have a responsibility to 
inform the NCC of their intentions 
to send out a safety product recall. 
The recall should outline what the 
product is, the dangers or known 
injuries associated with the use of 
the product, where to send recalled 
products, generally the scope and 
extent of such a recall. Product 
recalls can cover a wide scope of 
goods, tangible or not, including 
water, gas and electricity. 

Like in the recent  Listeriosis outbreak, 
the goods had to be removed from 
the market and be disposed of. Care 
had to be taken to ensure that any 
components, remnants, containers 
or packaging of any goods are not 

disposed of or deposited into a common 
waste collection system. Since there was 
a need for disposal it was to be ensured 
that consumers were notifi ed of the 
disposal process and that such goods 
were disposed of in line with a waste 
management plan in accordance with 
appropriate environmental legislation.

A supplier of such goods, be it a producer, 
importer, distributor or retailer, must 
accept the return of any such goods and 
either repair or, replace them and if these 
are not applicable, refund the consumer.  

When the NCC learns of the sale of 
goods that have a potential to harm 
consumers and such goods have not 
been recalled by the supplier, the NCC 
will issue a safety recall notice. The 
suppliers of such goods will have to follow 
the guidelines provided by the NCC to 

ensure that the products are returned. 
The supplier also has the responsibility 
to implement a communication plan 
that will ensure that all unsafe goods 
are returned and there is not panic or 
unnecessary public anxiety. 

The benefi ts of recalls were seen 
recently where some ready to eat 
cold meat products were found to 
be contaminated with listeria. The 
National Institute for Communicable 
Diseases (NICD) reported that 
the number of cases of Listeriosis 
reported per week decreased since the 
implicated products were recalled on 4 
March 2018. The report stated that 1 
033 laboratory confi rmed Listeriosis 
cases were reported from 1 January 
2017 to 10 May 2018. Six additional 
cases were reported during the period 
from 2 to 10 May 2018, a fi gure far 
less compared to those recorded in 
February, on average per week.

The recall of the Takata air bags for 
example, will protect many consumers 
from motor vehicle injuries or death. 
Product recalls are key to consumer 
protection and the enforcement 
of consumer rights. It is thus very 
important for consumers to always 
respond to the recall notifi cations and 
take the products back to be repaired, 
replaced or refunded when requested 
to do so. 

Product recall
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Consumer voice is said to be weak 
in South Africa, hence sometimes 
unhappy consumers prefer to just grin 
and bear it instead of voicing their 
dissatisfaction with the supplier. The 
NCC is there to encourage activism 
and reassure consumers to demand 
fair treatment when they transact 
for goods and services. Introducing 
certain values to children at a young 
is seen as benefi cial as it encourages 
self-reliance and standing up to what 
one believes in. 

To this end, a school consumer 
club was launched in March at the 
Mangadisa Primary school in Verena, 
Mpumalanga. Learners who had 
undergone training on consumer 
rights where honoured by the Deputy 
Commissioner of the NCC Ms Thezi 
Mabuza with Consumer Champion 
Certifi cates. Ms Mabuza also shared 
a motivational talk and stirred in them 
the sense of a ‘natural leader’ that 
they are. This was after the learners 
had bravely and boldly displayed 
enactments of dramatized consumer 
rights with the rest of the school and 
the NCC entourage. 

The principal of the school, Mrs 
Seopela, commented that she and 
theschool were privileged to be part 
of a movement that will actually 
assist learners in their Economic 
Management Sciences studies as 
well as allowing themselves, their 
families and community to be alert and 
assertive as to how they get treated in 
the shops.

The school consumer club concept is 
implemented by the NCC among other 
interventions to promote consumer 
activism and strengthen the weak 
consumer voice. This is a primary 
school intervention where learners in 
grade 6 are encouraged to join a club 
and become NCC recognised consumer 
champions for their school and their 
community. The Mangadisa Primary 
club is the fi rst school consumer club 
that the NCC has launched outside 
of Gauteng. It is envisaged that the 
concept will be rolled out to schools in 
other provinces as well. 

Young consumer champions are 
trained on the consumer rights. They 
are then quizzed on their knowledge 
and then presented with a certifi cate 
of recognition. This process is then 

THE BETTER YOU UNDERSTAND YOUR CONSUMER RIGHTS 
THE HAPPIER ACONSUMER YOU WILL BE

‘A STITCH IN TIME SAVES TEN’

concretised by having the champions 
facilitate and participate in consumer 
activism activities at the school and 
within their community. Among other 
things, they are required to frequently 
share and remind other learners 
about their consumer’s rights. They 
are also given an opportunity to 
go into the community to interact 
with members of the community 
and share information material on 
consumer rights. 

It is envisaged that these young ones 
will use the knowledge and training 
to improve their social skills and to 
also assist their fellow learners and 
immediate family as they buy goods 
and services.  
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only off ers protection to consumers 
who transact with persons/ suppliers 
who off er products in the normal course 
of conducting business.

Consumer rights emphasise the need 
for business to be honest and fair 
when supplying goods and services 
to consumers. To ensure the safety of 
consumer’s, goods and services off ered 
must be of good quality; they must 
comply and/or conform to applicable 
quality and safety standards, and 
compulsory specifi cations. This was the 
focus of a Multi-Agency Festive season 
campaign on 2nd hand goods vehicles 
that the NCC was running since 2017 
with this leg focusing on Johannesburg 
and Pretoria West. Agencies such as 
the SAPS, Gauteng Consumer Aff airs 
Offi  ce, and SARS took part and made 
the campaign the success it was 
with each seeking to enforce its own 
legislation. 

The campaign culminated in the 
commemoration of the World Consumer 
Rights Day (WCRD) celebrations on 

the 15th March 2018. A hybrid of 
activities were lined up for the day 
starting with a Blitz at the Fountains 
Circle, dispersing brochures to 
motorist during the morning peak 
hour as they navigated towards 
work and other destinations. 

The momentum moved to the Sunny 
Park Mall where the main event of 
the day took place. An exhibition 
was hosted to provide information 
to shoppers and workers that visited 
the mall. The National Metrology 
Institute of South Africa (NMISA) 
joined in to exhibit its off erings to 
the general public. NMISA is a 
sister agency under the Department 
of Trade and Industry (the-dti) 
umbrella. 

The surroundings were well 
branded with NCC logos with NCC 
employees adorning NCC branded 
regalia for all to see and recognise 
the existence of the Commission 
and to acknowledge the NCCC 
as the leader and champion of 
consumer rights. 

World Consumer Rights Day Commemorated 

Consumer rights 
emphasise the need 
for business to be 
honest and fair when 
supplying goods 
and services to 
consumers

The NCC once again commemorated 
World Consumer Rights Day (WCRD) 
on the 15thMarch 2018. This day 
is celebrated annually across the 
globe to give recognition to consumer 
rights which in South Africa are also 
recognised as human rights. 

South Africa is a member of 
Consumer’s International (CI) which is 
an international non-profi t organisation 
championing the rights of consumers, 
whilst simultaneously empowering 
them.

The theme adopted by CI for this 
year’s WCRD is “… Making digital 
marketplaces fairer …”
We all know that transactions between 
consumers and suppliers arise from 
“walk-ins”, some take place in the 
digital space or online i.e. e-commerce 
markets or platforms.  The goods and 
services exchanged through these 
markets also includes motor vehicles, 
which was the focus of the proposed 
Campaign.

With on-line transactions, consumers 
have to exercise caution as they can be 
a bit tricky. These transactions involve 
three parties, the buyer, the seller and 
the host/ platform e.g. Takealot, Gum 
tree etc. which is where the products 
off ered for sale are advertised to 
facilitate the transaction. Some of the 
products advertised through these 
platforms include second hand cars. 

Consumers need to be aware that the 
host/ platform acts like a middleman 
in the transaction and cannot be held 
liable in any way in terms of after 
sales services and warranties that 
might be expected on the product. 
Those maybe claimed directly from 
the seller/ supplier. As these products 
are often off ered by private persons, 
consumers may not get protection 
under the CPA should there be 
problems with products purchased 
later as private sales do not fall under 
the ambit of the Act. The legislation 

CONSUMERS INTERNATIONAL

WORLD CONSUMER 
RIGHTS DAY 2018
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Second Hand Car Dealership Campaign
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Province Telephone Website E-mail address 

Eastern Cape 0860 007255 www.dedea.gov.za Consumer.proetector@dedea.gov.za

Gauteng 011 355 8006 www.ecodev.gov.za consumer@gauteng.gov.za

Mpumalanga 013 766 4802 www.mpg.gov.za MNkosi@mpg.gov.za

Limpopo 015 293 8300 www.lededt.gov.za fi ndo@ledet.gov.za

North West 018 387 7700 www.nwpg.gov.za rbalepile@nwpg.gov.za

Free State 051 400 9611 / 0861 102 185 www.detea.fs.gov.za radikelt@detea.gov.za

KwaZulu-Natal 033 264 2500 www.kznded.gov.za Tshepiso.Selepe@kznedtea.gov.za

Northern Cape 053 831 5562 www.ncpg.gov.za Aleciaph100@yahoo.com

Western Cape 021 483 5133 / 0800 007 081 www.westerncape.gov.za consumer.protector@westerncape.gov.za

Provincial of ces of the consumer protector

Dispute resolution agents / accredited ombud bodies
Province Telephone Website E-mail address 

Ombud Telephone fax E-mail address 

Motor Industry Ombud of South Africa (MIOSA) 0861 164 672 0861MIOSA 0866 630 141 info@miosa.co.za

Consumer Goods and Services Ombudsman (CGSO) 0860 000 272 0862 061 999 info@cgso.org.za
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